
• 700% improvement in  
CTR over campaign 
 lifetime

• 66% improvement in CTR

• 75% of all campaign traffic 
was delivered by Centro

CASE STUDY:  
HELPING A TELECOM COMPANY 
MAKE THE CONNECTION

#CentroInAction

FAST FACTS
THE 7K ZIP CODE 
CHALLENGE
Building brand awareness and  
generating engagement across 
more than 7,000 zip codes is a  
huge task — even for a major  
telecommunications company.  
To meet this challenge, the  
company developed a microsite 
complete with testimonials and  
case studies. Now it needed an 
effective, efficient way to drive  
nationwide traffic to the site,  
including both urban and rural 
areas.

Looking for a partner that could 
help execute a highly targeted 
campaign complete with strategic  
optimizations, the company  
turned to Centro for help.

A COMBINATION  
OF TACTICS        
Our Centro team immediately  
put together a customized  
audience buying solution.  
Since the client required  
real-time optimizations across  
a huge list of markets, we  
leveraged a combination of  
contextual and behavioral  
tactics to achieve their goals. 
Our plan also included geo- 
targeting tactics to reach the 
rural addresses and retargeting 
tactics to re-engage previous 
home page visitors.

Within four months of starting  
the campaign, Centro helped  
the client crush its original goal.  
The campaign not only reached 
the target customer, but we  
delivered the majority of all  
ad impressions and significantly 
improved and maximized  
performance throughout the  
entire campaign. In fact, the  
Centro audience buying solution 
outperformed all other partners  
on the plan with these  
outstanding results:

• 700 percent improvement  
in CTR

• 66 percent  improvement  
in CTR

• 75 percent of all campaign 
traffic was delivered by Centro

WHY CENTRO?

CENTRO SOLUTIONS

centro.net

Basis by Centro: 
Centro’s Basis technology 
centralizes, organizes, and 
automates all digital media 
campaigns across all channels, 
accessing both guaranteed 
and biddable inventory to 
achieve any objective. 

Our innovative, holistic 
approach gives marketers 
a single system of record to 
fulfill their research, planning, 
buying, optimization, reporting, 
and reconciliation needs. 

Centro is a leading developer 
of digital advertising and media 
management software. Centro 
software and services make  
digital advertising easier for  
more than 2,000 customers.  
More than $400 million is  
processed through Centro’s  
software annually. Founded in 
2001, Centro is headquartered  
in Chicago with 37 offices in the 
U.S. and Canada.
 
To learn more about Centro,  
visit www.centro.net or email  
us at info@centro.net.

As the Centro team began to  
analyze campaign results, we 
quickly reallocated budgets 
based on top-performing tactics. 

Given the urgency, Centro was  
a no-brainer because of its ability  
to bulk upload creative and  
optimize in real time.

The team altered 
bids based on 

time of day and day 
of week, created a 

blacklist of sites 
not driving traffic, 

and leveraged brand 
safety controls.


