
• 15 million impressions
• 38,000 clicks 
• 500,000 unique  

engagements
• CPC of $3.26
• 6% percent increase  

in soft drink sales at  
participating QSRs

CASE STUDY:  
QUENCHING THE THIRST FOR LOCAL SUCCESS

#CentroInAction

FAST FACTS
THE LOCAL  
DIGITAL CHALLENGE
National brand campaigns usually 
drive both increased brand recognition  
and product sales. But for some 
brands, improving brand recognition 
on a regional level can be challenging,  
and many find boosting local awareness  
easier said than done. A national 
soft drink label came to Centro with 
this very issue. It had plans to launch 
a sweepstakes campaign at quick- 
service restaurants. Customers who 
purchased the client’s product at  
participating locations could enter  
the sweepstakes by accessing a  
microsite by way of a snaptag on  
the packaging. 

It was clear, however, that the  
strategizing, planning, and execution 
process required for these local  
digital campaigns would require  
greater bandwidth and resources  
than the client had on hand.  
In addition, the client needed  
guidance on market. 

TARGETING GAMERS  
TO WIN FOR REAL  
Centro’s vast experience with local 
digital campaigns simplified the entire 
process for the beverage company. 
Through early research, the team 
found that gamers in the regional  
markets were some of the biggest 
consumers of soft drinks and were 
also very active online. Our research 
and strategy team used its subject 
matter experts, access to data, and 
historical performance insights to  

help recommend media spend 
levels that would maximize reach 
to regional audiences.

WHY CENTRO?
Centro is a leading developer 
of digital advertising and media 
management software. Centro 
software and services make  
digital advertising easier for  
more than 2,000 customers.  
More than $400 million is  
processed through Centro’s  
software annually. Founded in 
2001, Centro is headquartered  
in Chicago with 37 offices in the 
U.S. and Canada.
 
To learn more about Centro,  
visit www.centro.net or email  
us at info@centro.net.

Basis by Centro:
Centro’s Basis technology 
centralizes, organizes, and 
automates all digital media 
campaigns across all channels, 
accessing both guaranteed and 
biddable inventory to achieve any 
objective. 

Our innovative, holistic approach 
gives marketers a single system 
of record to fulfill their research, 
planning, buying, optimization, 
reporting, and reconciliation 
needs.

CENTRO SOLUTIONS

centro.net

The Centro campaign strategy  
included a combination of audience 
buying tactics to reach a broader 
population, custom gaming units  
for maximum engagement, and a  
narrow targeting strategy to track 
the customers’ social behaviors.  
In order to properly recommend 
ad frequency and budget for each 
market, the Centro team applied 
third-party research to the client’s 
campaign objectives.

THE SWEET TASTE  
OF SUCCESS
To the delight of the company, 
the Centro campaign was a great 
success. With Centro’s help, it  
delivered 15 million impressions, 
38,000 clicks, and over 500,000 
unique engagements, all for a  
CPC of $3.26. This digital performance  
led to a 6 percent overall increase  
in soft drink sales among the  
participating quick-service  
restaurants during the campaign’s 
run-time. The client was so pleased 
that it approached Centro to  
handle all of its future local  
marketing initiatives. 

The campaign  
led to a 6 percent 

overall increase in soft 
drink sales among the 

participating quick 
service restaurants 

during the  
runtime. 


