
• Demographic targeting 
via Pandora and  
YouTube

• 140 million  
impressions delivered

• 418,000 clicks —  
a CTR of 3%

CASE STUDY:  
A DIGITAL SHOT OF ADRENALINE FOR  
A NATIONAL HEALTHCARE NETWORK

#CentroInAction

FAST FACTS
STREAMLINING  
APPOINTMENTS FOR  
BETTER HEALTH CARE  
DELIVERY
A national health care network,  
comprising over 80 hospitals and  
110 urgent care clinics nationwide,  
was looking to centralize its online  
efforts across all hospitals and clinics 
and improve visibility across its  
various regions and service lines. 

The organization offered services  
that allowed consumers to schedule  
appointments at any in-network  
hospital, ER, or clinic. Each facility  
acted independently to help clients 
schedule appointments for both routine 
and emergency care. Unfortunately,  
this decentralized model made 
intra-network collaboration anemic  
at best and caused a tremendous 
amount of extra work for administrators 
throughout the network. 

The network’s answer was to find a way 
to drive consumers to its single-service 
portal for all appointment scheduling. 
The challenge — how to alert consumers 
to this important procedural change.

TARGETING HEALTH CARE 
CONSUMERS WITH  
DIGITAL BEST PRACTICES 
That’s where Centro came in.  
Responding to the call, the Centro  
team sprang into action like a digital 
triage unit. Due to Centro’s vast digital  
experience, we were able to educate 
the client on best practices for  
successful digital campaigns and  

perform successful surgery on  
its digital presence. 

Working closely with the client,  
Centro’s  buying team purchased 
audiences primarily through  
Pandora and YouTube, selecting

WHY CENTRO?
Centro is a leading developer 
of digital advertising and media 
management software. Centro 
software and services make  
digital advertising easier for  
more than 2,000 customers.  
More than $400 million is  
processed through Centro’s  
software annually. Founded in 
2001, Centro is headquartered  
in Chicago with 37 offices in the 
U.S. and Canada.
 
To learn more about Centro,  
visit www.centro.net or email  
us at info@centro.net.

Basis by Centro: 
Centro’s Basis technology 
centralizes, organizes, and 
automates all digital media 
campaigns across all channels, 
accessing both guaranteed 
and biddable inventory to 
achieve any objective. 

Our innovative, holistic 
approach gives marketers 
a single system of record to 
fulfill their research, planning, 
buying, optimization, reporting, 
and reconciliation needs.

CENTRO SOLUTIONS

centro.net

targets based on demographic, 
behavioral, and relevant contextual 
data, with a special focus on insured 
women. Using hyper-local targeting 
tactics available on Centro DSP, the 
team established geo-targeting  
parameters of 10-mile ranges around 
each of the network’s  
participating hospitals. 

The results speak for themselves. 
Over the flight time of the campaign,  
over 140 million impressions were 
delivered, accompanied by over 
418,000 clicks — a CTR of 3 percent. 
The campaign contributed to over 
1,000 booked online appointments 
at the various participating hospital 
locations. Along the way the client 
learned how to create a repeatable, 
scalable, streamlined process for  
the planning and execution of  
future media campaigns.

Geo-targeting  
focused on mobile  
devices, sites, and  

apps frequently  
used for music,  

display, and video  
streaming.


