
• The world’s second-largest 
chemical maker faced a big 
branding challenge

• Tools like comScore and 
MOAT helped focus the 
campaign

• Results exceeded the  
client’s benchmark by 30%

CASE STUDY:  
THE RIGHT CHEMISTRY FOR CONTENT  
STRATEGY AT A GLOBAL BRAND

#CentroInAction

FAST FACTS
EASIER SAID  
THAN DONE
Sometimes, even the biggest 
industry names need a little help 
reaching key audiences with the 
right content. Recently, the second- 
largest chemical manufacturer in  
the world faced a real branding  
challenge. The goal was to spike 
brand awareness among thought 
leaders then arm them to position 
the brand as a premier solutions- 
based chemical and product  
company.

This was easier said than done.  
The company needed to find the  
right place for its ads so that the  
desired audience would actually  
see their content. Yet without  
access to the proper research,  
tools, and data, developing a  
solid strategy and verifying its  
effectiveness proved more  
difficult than expected.

A FORMULA  
FOR SUCCESS  
That’s when the company  
discovered Centro and reached  
out to fill the gaps in its digital  
content strategy. Our Centro  
team pointed out that by properly  
leveraging industry-leading  
research tools like comScore  
and MOAT, the focus of the client’s 
campaign could be narrowed and 
properly structured to reach its  
target audience with relevant,  
compelling content.

Centro’s expertise and quick 
planning helped discover exactly 
the content that would appeal to 
the target audience. With scalable,  
high-impact ad units, we were 
able to ensure the client’s message  
was front and center. In order to 
confirm that the audience fully 
viewed the client’s message,  
our team reported on and  
optimized spend against 
third-party measurement data. 

WHY CENTRO?
Centro is a leading developer 
of digital advertising and media 
management software. Centro 
software and services make  
digital advertising easier for  
more than 2,000 customers.  
More than $400 million is  
processed through Centro’s  
software annually. Founded in 
2001, Centro is headquartered  
in Chicago with 37 offices in the 
U.S. and Canada.
 
To learn more about Centro,  
visit www.centro.net or email  
us at info@centro.net.

Basis by Centro:
Centro’s Basis technology 
centralizes, organizes, and 
automates all digital media 
campaigns across all channels, 
accessing both guaranteed 
and biddable inventory to 
achieve any objective. 

Our innovative, holistic 
approach gives marketers 
a single system of record to 
fulfill their research, planning, 
buying, optimization, reporting, 
and reconciliation needs.

CENTRO SOLUTIONS

centro.net

VIEWABILITY  
BEST PRACTICES
Together with our client, the  
Centro team tackled performance  
reviews and optimization. Centro 
implemented constant changes 
based on ongoing campaign  
performance. Budget reallocations  
showed steady, week-over-week 
growth, resulting in a campaign 
that exceeded the client’s original  
benchmark by 30 percent.  
The client was so thrilled with  
the success of the campaign that 
it worked with our team again  
to establish and implement  
viewability best practices for 
future digital campaigns.

The campaign  
exceeded the  

client’s original  
benchmark by  

30 percent.


