
• CPC 94% improved,  
7X more efficient than  
average

• CTR 500% improved,  
100% above average 

• Client investment up  
15X from initial budget

CASE STUDY:  
DRIVEN TO SUCCEED:  
THE DIGITAL ROAD TO THE TOP

#CentroInAction

FAST FACTS
FROM TV TO  
DIGITAL VIDEO
As digital video becomes  
increasingly popular, Centro  
talks to more and more clients  
that want to transition traditional  
TV assets to digital. Recently, a  
tier-two automotive dealership  
approached us with just such  
a request. 

The dealership had historically  
relied on broadcast television  
campaigns, but wanted a  
video-focused digital strategy  
for consistent messaging and  
resonance with its target audience  
of in-market auto consumers.  
This meant the solution needed  
to source video inventory and  
layer in targeting at scale. In order  
to measure the campaign’s  
performance against traffic and 
awareness, the client selected  
CPC and CTR as the primary  
campaign KPIs.

TAKING  
THE WHEEL
Centro was selected to be  
one of many partners on the 
dealership’s initiative. Centro’s 
Audience Buying team went  
to work to develop a  
comprehensive solution that  
covered all aspects of the  
campaign objective. Using 
a combination of first- and 
third-party data, layered with  
contextual channels and  

As the campaign evolved,  
Centro’s optimizations spanned 
various tactics, sites, bids, budgets, 
and channels to deliver the best 
business results. Centro’s  
Audience Buying solution  
outperformed all other partners 
on the plan, delivering a CPC that 
was 7X more efficient and a CTR 
100 percent higher than average. 
Additionally, Centro’s optimizations 
resulted in a 94 percent improvement  
in the CPC and a 500 percent 
improvement in the CTR over 
the course of the campaign. The 
client was more than satisfied, 
and continued to leverage Centro 
for further campaigns, eventually 
investing 15X the original budget.

WHY CENTRO?

CENTRO SOLUTIONS

centro.net

Basis by Centro: 
Centro’s Basis technology 
centralizes, organizes, and 
automates all digital media 
campaigns across all channels, 
accessing both guaranteed 
and biddable inventory to 
achieve any objective. 

Our innovative, holistic 
approach gives marketers 
a single system of record to 
fulfill their research, planning, 
buying, optimization, reporting, 
and reconciliation needs. 

Centro is a leading developer 
of digital advertising and media 
management software. Centro 
software and services make  
digital advertising easier for  
more than 2,000 customers.  
More than $400 million is  
processed through Centro’s  
software annually. Founded in 
2001, Centro is headquartered  
in Chicago with 37 offices in the 
U.S. and Canada.
 
To learn more about Centro,  
visit www.centro.net or email  
us at info@centro.net.

retargeting techniques,  
the plan offered a full-funnel  
approach to both target the 
in-market consumer audience 
and add to the dealership’s  
prospective customer pool. 

Centro’s  
Audience Buying  

solution outperformed  
all other partners on the  
plan, delivering a CPC  

that was 7X more  
efficient and a  

CTR 100% higher  
than average. 


