
• Viewability results  
exceeded targets by 4%

• Cost per site visit (CPSV)  
was 68% below target

• 73% lift in site visits 
• 10% lift in store visits
• Average incremental  

spend per customer 
during campaign: $17.57

CASE STUDY:  
SPORTS, OUTDOOR, AND LIFESTYLE 
RETAILER NAILS DIGITAL TARGETS
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FAST FACTS A COMPLETE SET OF 
DIGITAL STRATEGIES 
AND TACTICS
Our client is a premier sports, outdoor, 
and lifestyle retailer with a broad  
assortment of quality hunting, fishing, 
and camping equipment and gear,  
along with sports and leisure  
products, footwear, apparel and  
much more. The company operates  
over 200 stores in 15 states  
throughout the South, Southeast,  
and Midwest. It has more than  
23,000 associates and sales  
exceeding $4 billion.

The company started working  
with Centro on a few test campaigns 
to promote store openings. A 2015  
holiday campaign demonstrated  
our abilities to use digital to attract, 
engage, and influence new and  
existing shoppers. The next step  
was to build a complete set of  
digital strategies and tactics that  
aligned with the client’s business  
goals.

The client’s main goal with digital  
was to measure ROI and drive  
online and off-line sales. It wanted  
to discover the right media mix 
for every step in the purchase  
funnel, from awareness  
to consideration to sales.

A TRUE 
COLLABORATION
Our relationship with the client  
has been a true collaboration 
to address the entire purchase  
cycle. For awareness, we delivered

The results speak for themselves. 
Awareness improved as viewability 
results exceeded targets by 4 percent. 
What’s more, CPSV came in at 68  
percent below target. Consideration  
also improved, with a 73 percent boost 
in site visits and a 10 percent increase  
in store visits due to advertising.

The conversion numbers were  
likewise stellar. We saw an 80  
percent increase in conversions and 
an incremental spend of $17.57 per 
customer during the campaign.  
The average number of trips made  
by each customer increased by  
19 percent. Interestingly, exposure  
to both display and video ads  
resulted in thestrongest lift of sales,  
8.3 percent.

WHY CENTRO?

CENTRO SOLUTIONS

centro.net

Centro Platform: Automate 
your digital media operations, 
from planning to billing and 
everything in between.

Centro DSP: Discover the 
industry’s easiest-to-use DSP 
backed by best-in-class service.

Centro Brand Exchange:  
From trust ratings to premium 
publishers to private deals, 
experience a first-class digital 
ad marketplace.

Centro is a leading developer 
of digital advertising and media 
management software. Centro 
software and services make  
digital advertising easier for  
more than 2,000 customers.  
More than $400 million is  
processed through Centro’s  
software annually. Founded in 
2001, Centro is headquartered  
in Chicago, with 37 offices in  
the U.S. and Canada.
 
To learn more about Centro,  
visit www.centro.net or email  
us at info@centro.net.

prime video inventory and relevant 
site direct buys. For consideration,  
our tactics included native and custom 
content as well as mobile rich media. 
To meet conversion goals, we  
prioritized top-performing publications 
for direct response buys and tested 
new targeting approaches to drive 
online sales.

We agreed on  
a defined set of 

goals, strategies,  
and tactics for  

each step in the  
buying cycle:  
awareness,  

consideration, and  
conversion. 


