
• 300,000 store  
locator engagements

• 1.6 million key  
website pageviews

• 6X return on  
ad spend (ROAS)

CASE STUDY:  
POPULAR QUICK-SERVE RESTAURANT 
CONNECTS WITH DIGITAL AUDIENCE

#CentroInAction

FAST FACTS
FULL-FUNNEL  
DIGITAL
Last year, a major U.S. restaurant 
group with more than 400 locations 
nationwide and overseas, broke  
into the world of digital advertising  
with help from Centro. Centro helped 
achieve positive business results by 
executing an all-encompassing series  
of digital strategy campaigns that  
connected to every step of the  
customer buying journey. By  
implementing data-driven tactics,  
and connecting online and off-line  
activity to its advertising, the client 
was able to target, attract, and  
engage a digitally savvy audience. 

Before working with Centro, the  
customer’s advertising team had  
focused nearly all of its efforts on  
traditional media such as out-of-home  
advertising and radio. But its  
audience was aging, and they were 
looking to attract more millennials. 
The answer? Go digital.

KEYS TO SUCCESS
In-store foot traffic and sales were 
key goals for the client. Centro’s  
approach was to connect the dots  
between restaurant activity and  
online advertising by supplying  
intelligence on consumer behavior 
both online and in-store. 

Centro executed a full-funnel approach — 
targeting, influencing, and engaging 
likely customers at every step of the 
buying process. By correlating digital 
advertising exposure to incremental 
store traffic and in-store sales, we were 
able to measure campaign impact.

The popular restaurant chain’s first 
digital ad campaign achieved success 
in all three areas of focus: awareness, 
consideration, and purchase intent.
It consistently drove an increase 
in overall awareness despite being 
outspent by competitors. It drove over 
300,000 store locator engagements 
and 1.6 million key website pageviews. 
And it delivered a 6X ROAS.

The success of this full-scale digital 
campaign in 2015 helped usher the 
QSR brand into the digital domain, 
strengthen its digital capabilities,  
and appeal to a hyper-connected 
audience. With all the necessary  
digital tools and performance  
metrics in place, the brand can  
tap into its loyal and hungry  
digital-first customers for future  
campaigns and initiatives.  
 

WHY CENTRO?

CENTRO SOLUTIONS

centro.net

Centro Platform: Automate 
your digital media operations, 
from planning to billing and 
everything in between.

Centro DSP: Discover the 
industry’s easiest-to-use DSP 
backed by best-in-class service.

Centro Brand Exchange:  
From trust ratings to premium 
publishers to private deals, 
experience a first-class digital 
ad marketplace.

Centro is a leading developer 
of digital advertising and media 
management software. Centro 
software and services make  
digital advertising easier for  
more than 2,000 customers.  
More than $400 million is  
processed through Centro’s  
software annually. Founded in 
2001, Centro is headquartered  
in Chicago, with 37 offices in the 
U.S. and Canada.
 
To learn more about Centro,  
visit www.centro.net or email  
us at info@centro.net.

with a test program in late 2014.  
Early success paved the way to a  
full-scale digital campaign in 2015.

The popular 
restaurant chain’s 

first digital ad  
campaign  

delivered a  
6X ROAS.

Success meant digital buys hit all 
areas of the funnel, from high-level 
brand awareness to mid-funnel 
consideration to low-funnel traffic 
driving to online and off-line sales. 
The relationship launched


